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Meet us at  the Pass!

RegisterToday

Arizona Newspapers Association
76th Annual Meeting and Fall Convention

September 25-26
Wild Horse Pass Hotel and Casino

5040 Wild Horse Pass Blvd. Chandler, AZ 85226

Content 
Web Tools

Newsroom Resources
Audience Engagement 

Native Advertising

Design
Digital

Social Media Branding 
Ethics & Credibility 

Multi-Media Packages 

 Learn about these 
Winning Combinations!
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Hotel ReseRvations

Wild Horse Pass Resort & Casino
5040 Wild Horse Pass Blvd.
Chandler, aZ  85226
(off I-10 in Chandler)
RooM Rate:  $119
Room cut-off for group rate is Sept. 3rd!

Complimentary parking & High-speed internet

ReseRvations:  520-796-4900 or 800-946-4450 ext. 
4900.  Mention group name - AZ Newspapers Assn.

—Schedule of SPecIAl eVeNTS—
FRiDaY - 12:10 - 1:50

Excellence in Advertising Awards Luncheon
Join us as we honor excellence in newspaper advertising. 

satURDaY - 11:45 - 1:50
76th Annual Meeting and Freedom of Information Awards Luncheon

ANA Annual Meeting and election of board members followed by FOI Awards presentation. 
We will be honoring leaders in journalism who have changed their communities through their 

commitment to the cause of freedom of information.  (Sponsored by SPJ, APME and ANA)
satURDaY - 5:10 - 7:00

Better Newspapers Contest Awards & Newspaper of the Year Reception
ANA recognizes the best in Arizona newspapers with the BNC awards. 

in anD aRoUnD

10.9 miles from Golfland Sunsplash
9.8 miles from Grady Gammage Memorial Auditorium
10.4 miles from Wells Fargo Arena
7.1 miles from Arizona Mills Mall
4.5 miles from Chandler Fashion Center
0.6 miles from Phoenix Premium Outlets
7 miles from South Mountain Park
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8:30 a.m. – 10:30 a.m.  

10:40 a.m. – Noon  

ANA 2015 CoNveNtioN sChedule of eveNts - September 25

12:10 p.m. – 1:50 p.m. excellence in AdveRtisiNG AWARds luncheon

6:00 p.m. – 8:30 p.m. Board Dinner Meeting @ Schula’s Steak House

4:00 p.m. – 5:15 p.m.  

ACACiA C ACACiA d

sellinG to sMB’s
How to implement Local SMB Retail 
Advertiser Workshops to generate  
immediate revenue.
amie stein, lMa

a liCense to PRint MoneY
Using breakthrough content and 
design concepts to generate increased 
revenue at even the smallest news-
papers.  Adding $5,000 to $10,000 
minimum to their bottom line...every 
year!
ed Henninger, 
Henninger Consulting

MUlti-MeDia ClassiFieD 
PaCKaGes 
How does online really work the best 
with print? This session will show you 
how to package your print and online 
to bring in real new revenue. 
Janet DeGeorge, 
Classified Executive Training

DMP and Content eXCHanGe
We’ve all heard about “Big Data” and 
“programmatic advertising.” But what 
do the terms really mean? How will 
programmatic advertising and Big 
Data affect the future of digital ad 
sales? Learn how community publish-
ers can tap into the technology that is 
changing the face of online marketing 
and sales.
Marc Wilson, Townnews.com

2:00 p.m. – 3:45 p.m.  

MonetiZinG native aDveRtisinG
Best practices and training on how 
newspapers can generate revenue 
from current content resources.
amie stein, lMa

How To Get More From Your Social 
Media Activities
People today turn to social media to 
get their news. It’s more important 
than ever that news organizations use 
social media effectively to stay in front 
of people who need your reporting. 
In this session, you’ll learn strategies 
for sharing the news on social media 
to connect with your local audience. 
You’ll also learn strategies and tactics 
for getting better search results ranking 
for your news stories to keep people 
coming to your newspaper sites. 
Charlene Kingston, social Media DiY 
Workshop

Best iDeas eXCHanGe
Has your newspaper had 
success with new special sections, 
contests, increasing community 
involvement, or any new revenue 
streams?  Come share your ideas and 
you could WIN AN iPAD!  
Remember, you can’t win if you don’t 
share!
Sponsored by Townnews.com
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ANA 2015 CoNveNtioN sChedule of eveNts - September 26

9:45 a.m. – 11:30 a.m.  

8:00 a.m. – 9:30 a.m.

2:00 p.m. – 3:30 p.m.  

3:45 p.m. – 5:00 p.m.  

BNC AWARds & NeWsPAPeR of the YeAR ReCePtioN5:10 p.m. – 7:00 p.m. 

easY tools FoR YoUR WeBsite
Easy tools that can be used to capture, 
embed audio, or build timelines.
Steve Elliott, Walter Cronkite School 
of Journalism and Mass 
Communication

FRee sPoRts Content
Learn about free content available 
from Cronkite Sports Bureau.
Brett Kurland, Director, Cronkite 
News - Phoenix Sports Bureau

WHeRe WRite is WRonG
How to apply sound writing, planning 
and editing techniques to create more 
compelling packages for your readers.
ed Henninger, 
Henninger Consulting

HoW to Be an all-FoRMats 
JoURnalist
How to be an all-formats journalist 
with a smartphone
Josh Hoffner & Brian Skoloff, 
associated Press 

11:45 a.m. – 1:50 p.m. ANNuAl MeetiNG & foi AWARds luNCheoN
co-sponsered by SPJ, APME and ANA

Keynote speaker:  dan Gillmor, Walter Cronkite school of Journalism and Mass Communication

iMaGes DRive tHe stoRY
Getting the best photographs (and 
video) to help drive the story. Work 
the subject, otherwise it’s just a snap-
shot.
Action and reaction; getting the read-
er to know your subject; information 
and layering images; pay attention to 
background; time of day is so impor-
tant for best light; light and shadows. 
The push for video–clips/b-roll/video 
essay.
Ross Franklin, associated Press 

Be etHiCal, Be CReDiBle
Too many journalists create stories 
that are essentially true, but audi-
ences have trouble believing them 
because of questions about their 
methods. The only thing a profession-
al journalist has to sell is credibility. 
Learn common ethical pitfalls of the 
digital age of journalism and how to 
avoid them to produce stories that are 
true and believable.
Mark scarp, Walter Cronkite school 
of Journalism and Mass 
Communication

stRateGies FoR iMPRovinG 
aUDienCe enGaGeMent
How to broaden your reach and 
deepen your reporting
Kristin Gilger, Asst. Dean, ASU’s 
Walter Cronkite School of Journalism 
and Mass Communication

PRoJeCts in a sMall 
neWsRooM
Conferences are great for invigorating 
reporters and editors about producing 
projects with impact. But too often, 
when returning to the newsroom, the 
reality of budgets, time and leadership 
buy-in can dampen that inspiration. 
This session will focus on how to take 
these ideas to your colleagues and 
leadership. We’ll discuss how you can 
use creative solutions in technology 
and online resources to make a bet-
ter pitch – and maybe even generate 
revenue. We’ll talk about stretching 
the resources in your newsroom, and 
creating a more efficient approach to 
process organization and workflow.
Brandon Quester & Evan Wyloge, 
Arizona Center for Investigative 
Reporting

ACACiA C ACACiA d
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TOTAL AMOUNT DUE:PAYMENT METHOD
 Check Enclosed (Made payable to ANA)
 Please invoice me at the address above
 Charge to Visa or MasterCard

q  Credit Card # _________________________________________________ Expiration ______________________

  q Billing Address ________________________________________________________________________________

q   City, State, Zip ________________________________________________________________________________

      Signature _____________________________________________________________________________________

REGISTER TODAY!
Complete this form & fax back or register online at http://bit.ly/1NP8zEQ

FAX: (602) 261-7525

FULL REGISTRATION ONLY $235!

More than four?  Please print another page.
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