
march 22 - 23, 2012

NewsTrain is a national touring 
workshop serving journalists in 
their own cities. Programs are 
designed to provide training 
in the skills, knowledge, and 
information newsroom lead-
ers need in a rapidly changing 
media setting.

When: 
 Mar. 22 - Mar. 23, 2012
 8:30 to 5 p.m., lunch included
Where: 
 Walter Cronkite 
 School of Journalism and 
 Mass Communication
 555 N. Central Ave.
 Phoenix, Arizona
Who: Southwest journalists, editors 
 and students who need high-
 quality professional development 
 and want to learn relevant skills 
 they can put to immediate use.
Cost: 
 $50
register:
 by March 16
 http://apme.com

southwest



storytelling in multimedia
The latest in tools, formats, techniques and strategies for telling stories in multimedia. These 
techniques may be used for big projects and packages, as well as in daily news coverage.

tools for mobile journalists
A program on many basic (and free) tools reporters and other mobile journalists can 
use to capture and post news and images from the field. Includes smart phones, simple 
cameras, apps, free software, reference materials, and easy-to-use web platforms. Bring 
your smart phones for demos and practice.

digging for data
Once a potential watchdog story is identified, learn how to use timesaving techniques 
to drill through mountains of information – from paper files to computer databases – and 
extract critical information. Includes simple methods and innovative reporting tools to 
systematically mold raw data into hard-hitting leads and nut graphs.

impact stories
n the constant stream of instant news, readers still want stories that explain the impact of 
the news on them. Increasingly, impact stories are the primary role of the daily newspa-
per. This program for reporters and editors examines the difference between a breaking 
news story and an impact story, how to frame an impact story, then report, write, and 
edit so “impact” is the primary focus. 

community content
News organizations are searching for ways to include more local content on their web 
sites. This session explores what kind of content is out there, how to reach out and devel-
op relationships with those who are or can produce content, and the many ways that 
content can be brought into your web site. Includes examples, tools, and copyright or 
contractual issues that may occur.
 accountability coverage
Between the news scoop and a major project, there are a variety of ways to build 
short and mid-range watchdog stories. This session offers seven different measures of 
accountability reporters and editors can use on a beat to produce a strong body of 
watchdog work around a public agency or issue.

how to shoot great short video
Demand for short, timely video is high on all news web sites. This program covers how 
to shoot three of the most common types of short video with a smart phone or simple 
point-and-shoot camera. The focus here is on 30-60 second video that requires no or 
very minimal editing and can be posted quickly. Skills include framing, light conditions, 
sequences of shots, and more. 

sessions



unleash your watchdog
This is a program for reporters and editors on how to identify and pursue powerful watch-
dog stories from everyday records. Includes investigative techniques and strategies that 
lift high-impact enterprise from daily beats, and enable reporters and editors to create 
authoritative work on multiple platforms. Don’t wait for news, make it happen, whether 
you’re a reporter in the trenches or editor at the helm. 

managing and surviving change
Thursday only. The news business and daily life in any newsroom is engulfed in constant 
change. This program offers a simple eight-step approach to managing change, for super-
visors and staff, a model that can be used by small groups or entire newsrooms to navigate 
change effectively and keep the focus on strong results.

newstrain idea swap
Friday only. The workshop will conclude with a lively session (stoked with prizes) in which 
everyone is invited to share one good idea, best practice, tip, time-saving trick, or other 
nugget that can help others do a better job. In this session, people will have two minutes 
to quickly share their idea. Ideas will be collected in advance to produce a full collec-
tion that will be posted online.

***
All sessions (unless otherwise indicated) will be offered both days, 

so that participants may have the opportunity to attend all of them.

Lexington hoteL
1100 North Central Ave.
$85 per night (plus tax) 
(602) 252-2100
Press 1 for reservations, and tell the agent you are 
booking a room for APME NewsTrain and the Arizona 
Press Association. Book by Mar. 7 to obtain this rate. 

sherAton DoWntoWn
340 North 3rd St. 
$139 per night (plus tax) 
A limited number of rooms are available. Make your 
reservation by emailing Megan Calcote at the Cronkite 
School (megan.calcote@asu.edu)

accomodations

sessions



faculty
MiChAeL J. Berens is a reporter on the investigative team at The Seattle 
Times. He previously worked at the Chicago Tribune and began his ca-
reer at the Columbus Dispatch. He has twice been a finalist for the Pulitzer 
Prize.

MAnDy Jenkins is the Washington D.C. Social News Editor for the Huffington 
Post. Previously, Mandy worked for startup TBD.com, the Cincinnati Enquirer 
and the Milwaukee Journal Sentinel. She also writes the Zombie Journalism 
blog on digital media.

MiChAeL roBerts is a newsroom trainer. He helped create and launch 
NewsTrain, taught the American Press Institute’s first online seminar for copy 
editors, and has presented programs for the Poynter Institute, the Maynard 
Institute and the Freedom Forum. 

roB sChuMACher is a photographer / videographer with The Arizona Republic 
and azcentral.com. He designed and led the photo training for Republic 
mobile journalists and the entire reporting staff.

scan this QR code for more info:

rethA hiLL is the Executive Director of the Digital Media Innovation and 
Entrepreneurship Lab at the Cronkite School of Journalism. She joined the 
Cronkite faculty in 2007 after nearly eight years at BET, where she was vice 
president for content for BET Interactive. Before joining BET, Hill was executive 
producer for special projects at washingtonpost.com.

JAne stevens is director of online strategies at The World Company. Prior 
to that, she was editorial director of Oceans Now, associate faculty at UC 
Berkeley’s Knight Digital Media Center and taught multimedia reporting at UC 
Berkeley’s Graduate School of Journalism. She was a multimedia reporter for 
the New York Times, Discovery Channel and MSNBC.com. 


